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ANTICOMPETITIVE PRACTICES AND ITS EFFECT ON 

THE CONSUMER  
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1.0 INTRODUCTION 

Competition is a major driver of performance and innovation. It 

benefits everyone by giving us access to choose from an array of 

various products at affordable prices. Competition encourages the 

adoption of innovation as companies evolve and new ideas flourish 

in the marketplace. Competition can generally be referred to as the 

activity or condition of striving to gain or win, by defeating or 

establishing superiority over others for leadership or profit. In 

economics, it is the rivalry in which every seller tries to get what 

other sellers are aspiring for at the same time, which includes, but is 

not limited to, sales, profit, and market share, by offering the best 

practicable combination of price, quality and service. Where the 

market information flows freely, competition regulates and 

maintains the balance between demand and supply. Fair 

Competition is a situation in which the competition between 

companies or businesses is based on factors like quality, price and 

customer service, and not on practices which are condemned by the 

public or law like predatory pricing or bashing of competitors. 

Anticompetitive practices, sometimes known as restrictive 

practices, are methods or unwholesome avenues used by firms and 
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organizations to prevent or restrict competition in the market. The 

main objective of these practices is to increase prices so the firms 

partaking in them can benefit from higher revenue. Under the 

Competition Act enacted in India, an anti-competitive practice is 

defined as any practice that has, is intended to have, or is likely to 

have the effect of restricting, distorting or preventing competition. 

Although anticompetitive practices usually profit those who practice 

them, they are often believed to have a negative effect on the 

economy as a whole, and to put competing firms at a disadvantage 

as well as consumers who are not able to avoid their effects. For 

these reasons, most countries have Competition laws to prevent anti-

competitive practices and aid government regulators in the 

enforcement of these laws. 

Competition Laws are laws that stand to promote or seek to maintain 

market competition by regulating anti-competitive conduct by 

companies. They are implemented through public and private 

enforcement. Competition law is known as anti-trust law in the 

United States and as anti-monopoly law in China and Russia. In 

previous years, it has been known as Trade practices law in the 

United Kingdom and Australia. The history of competition law goes 

way back to the Roman Empire. The business practices of market 

traders, guilds,  and governments have always been subject to 

scrutiny, and sometimes severe sanctions. Since the 20th century, 

competition law has become a subject of global interest. The two 

largest and most influential competition regulation systems are 

United States Antitrust Law and European Union Competition Law. 

Some of these anticompetitive practices include the following;  
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 Dumping: This refers to the process by which a company 

sells its products or services at a loss, in a bid to force other 

sellers out of the market so as to gain the freedom to raise 

prices as they wish.  

 Exclusive dealing: This is a situation in which wholesalers 

and retailers enter into agreements to get supplies from just 

one company with the understanding that no other distributor 

would have access to the goods in that geographic location.  

 Price Fixing: This is the process whereby agreements are 

made between companies to set prices or rate of production, 

thereby dismantling the free market. 

 Tying: In this circumstance, two naturally unrelated goods 

are ‘tied’ in the sense that they must now be purchased on 

the condition that they are purchased together.  

 Refusal to Deal: In situations like this, competitors agree to 

boycott or avoid partnerships with other vendors or 

companies.  

 Disparaging: This is when false claims or statements are 

made against other competitors so as to lure consumers 

away.  

 

2.0 REGULATORY FRAMEWORK 

In Nigeria today, there is no single comprehensive competition law 

but there are provisions on competitive practices in different 

Legislations with the most extensive of these antitrust provisions 

currently being in the Nigerian Communications Act. For example, 

Parts II, VI and VII, Sections 26, 80-82 of the Electric Power Sector 
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Reform Act, 2005 has Statutory provisions which provide guidelines 

concerning consumer service and protection, license performance, 

with competition and market power provisions as well. In the 

Aviation industry, the Nigerian Civil Aviation Authority has the 

authority to investigate cases of unfair or deceptive trade practices, 

or methods of competition including the pricing of airline tickets.1 

It also makes provisions for requisite disciplinary actions, as many 

other jurisdictional laws alike.  

However, there is a bill in motion regarding the subject. The Bill 

presently before the National Assembly combines the regulation of 

Competition and Consumer Protection. Competition law is not 

strictly about consumer protection or trading standards alone, 

although both may benefit from the application of competition law. 

The current Bill is for an Act “to repeal the Consumer Protection 

Act, Cap C25, LFN, 2004 and establish the Federal Competition and 

Consumer Protection Commission, and the Competition and 

Consumer Protection Tribunal; for the development and promotion 

of fair, efficient and competitive markets in the Nigerian economy, 

facilitate access by all citizens to safe products, secure the protection 

of rights for all consumers in Nigeria and for other related matters.”2 

 

 

 

3.0 CONCLUSION 

                                                 
1Section 30(4) (i) of the Civil Aviation Act, 2006 
2See the House of Representatives Bill No. HB. 15.07.60 of 24th August, 2015. 
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The effects these practices have on the consumers as well as other 

competitors are usually felt in the long run. Anticompetitive 

practices reduce the availability of various products and restrict the 

choice of the consumers. They only have access to the top 

competitors and their products, which if below the standard of want, 

leaves them with no alternative and which also means that small 

businesses will suffer and most likely be closed down. It puts the 

consumers at the mercy of the competitors in relation to price 

fluctuations and availability of goods. There is little or nothing that 

can be done individually especially during price fixings. The quality 

of products and services begin to dwindle as various competitors are 

knocked off along the way and there is no new innovative attempt 

to outwit the other.  

The area of Anticompetitive practices and Competition law is very 

critical because at the end of the day it’s the consumers that suffer, 

due to the fact that they have no choices.  So it is important for the 

government to prioritize this so that the forces of demand and supply 

can play, and consumers ultimately have choices. 
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